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A robust analysis of the U.S. market for car air fresheners focusing on key trends in scents and styles,
market size and growth, and opportunities.
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Market Performance

Examines the market’s sales performance at the manufacturers’ and retail sales levels for 2016 and 2017.

Covers trends in scent and packaging, as well as marketing activity. Brief profiles of key brands in the market are
provided.

Market Segmentation
Sales are provided for the following product types:

B Clip-on/vent clips/vent sticks B Plug-ins
B Gels/solids B Sprays
B Paper B All other (novelty, sachets)

Retail Distribution

Sales share are given by retail outlets, including auto supply stores, mass outlets,
car washes, and specialty and gift stores.

Key benefits:

This report addresses:

B What is the market size and growth of car air B Which product types are growing at the fastest rate and
fresheners? why?
B Where is newness originating? B Why are certain retail outlets excelling more than others?
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