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A comprehensive analysis of the Brazilian cosmetics and
toiletries market sold through drug stores and pharmacies
channel, focused on sales figures, key trends, company
analyses, and recent developments, covering the period
between 2003 and 2008, with forecasts up to 2013. Key
aspects covered include:

= OQOverview of the Brazilian cosmetics and toiletries
market

= What is the importance of drugstores and pharmacies
channel for the cosmetics and toiletries industry?

= What is the role of cosmetics for the
pharmacy/drugstore retail outlet?

= What are category sales, margins and growth like in
this retail outlet?

= What are the C&T players that benefit the most from
these channels?

= Who are the outstanding retailers in the market?

=  Which opportunities does this market have for retailers
and manufacturers?
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Report scope

Brazil Beauty Retailing. Drug Stores contains the essential information to
understand the cosmetics and toiletries market in the drug stores channel in Brazil.

The first section of the report brings a general overview of the Brazilian cosmetics
and toiletries market, indicating segment and category sales and the main factors
generating growth in the industry between 2003 and 2008.

The second section analyzes the role of drug stores and pharmacies in the Brazilian
C&T industry. Featuring category sales, growth and margins and highlighting the main
subjects related to cosmetics and toiletries retailing in this channel, this section is very
useful for manufacturers and retailers who intend to better understand the dynamics of
this market.

The third section is dedicated to analyzing the overall drug stores/pharmacies
channel. The main retailers in this channel are briefly profiled and the importance of
cosmetics and toiletries sales for retailers’ revenues and their action in this realm are
also put into perspective.

The final sections of the report are about the future. Forecast sales throughout
2013 are shown by product category, indicating which products are likely to post higher
growth rates in the channel for the upcoming years. Changes in competitive landscape,
economic scenario and consumers’ behavior are also brought up by this section, which
will allow readers to foresee trends and actions in this market.

Table 1 - Product Categories Covered

® Baby care products ® Fragrances for women ™ Personal cleansing
® Conditioners ® Hair coloring products products
® Deodorants and ® Hair styling and * Shampoos
antiperspirants sprays ® Shaving products
® Eye makeup ® Hand and body lotions ™ Skin care products for
® Face makeup ® Lipsticks and lip men
® Fcial treatments glosses ® Sun care products
® Fragrances for men ® Mouthwashes ® Toothbrushes
® Nail polishes ® Toothpastes

Table 2 — Drug Store Chains Analyzed

® Droga Raia ® Drogaria Séo Paulo

® Drogao ® Drogasil

® Drogaria Araljo ® Farmais

® Drogaria Onofre ® Farmacias Pague Menos
L] L]

Drogaria Pacheco Panvel Farmécias
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Key Benefits

To identify opportunities in this highly relevant and hard-to-track market, market
players must fully understand the underlying dynamics of manufacturers and retailers
actions.

This report allows its readers to explore opportunities by illustrating the most
relevant points of cosmetics and toiletries retailing in drugstores and pharmacies

Specifically, this report assists its buyers by:

= |dentifying the main C&T retail channels in Brazil

= Quantifying manufacturers sales by retail outlet and product category

= Developing forecast and scenario changes analysis up to 2013

= Explaining the practices of the major players in this market

= Delivering information and insights necessary to capitalize changes in the
retail landscape

Methodology

We have the resources and capabilities to generate competitive and marketing
intelligence with high level of accuracy. Our approach puts emphasis in primary research
techniques to assure that the corporate intelligence bases are precise, current and
reliable.

Our professionals conduct in-depth interviews and discussions with selected
players, including marketing managers, retail executives, consumers, and experts,
among others.

Primary research represents the core stone of our quantitative and qualitative
illustration of the markets, in which we identify opportunities and generate insights.

Adding to our primary research efforts, extensive secondary research in different
sources such as magazines, newspapers, and corporate annual reports assures grater
accuracy resultant from cross check between interviews and published data.
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Factor de Solucdo/The Kline Group Credentials

Kline is a worldwide consulting and research firm dedicated to providing the kind
of insight and knowledge that helps companies find a clear path to success. The firm
has served the management consulting and market research needs of organizations in
the chemicals, materials, energy, life sciences, and consumer products industries for
nearly 50 years.

Kline's research and consulting services extend across the entire personal care
value chain. Our solutions have helped clients develop better ways to create and profit
from new business opportunities, respond to competitive and economic threats, improve
productivity, achieve sustainable growth, and optimize performance. Kline provides
clients with facts, forecasts, and recommendations based solidly on the realities of the
market.

Kline's market research reports and services are designed to provide subscribers
with a deeper understanding of their markets, an outlook for their business, and
accurate information about their competitors.

Factor de Solucéo is the affiliate company of the Kline Group in Latin America,
based in Sdo Paulo — Brazil. Factor de Solucéo offers a wide range of consulting services
and business reports to support clients in analyzing critical business decisions, with a
special focus on chemical and materials, consumer products, energy and life sciences
industries.

Table 3 — Recently published reports
on Brazilian C&T Industry

® Brazil Beauty Retailing: Specialty Stores
® Brazil Beauty Retailing: Direct Sales
® Brazil Cosmetics and Toiletries 2008
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Subscription Agreement

Please enter our order for the report titled Brazil Beauty Retailing: Drug Stores. The standard
subscription includes a downloadable pdf file of the report. This report was produced by Factor de
Solucdo, Kline's affiliated company in Latin America, which is solely responsible for this report contents
and support. Kline's role in this transaction is merely as a sales agent. Portuguese language version of
each report is available immediately. English language version can be provided upon request, and will be
delivered within one month of receipt of their order.

To protect our investment in this report and that of other subscribers, we agree that, for a period of one
year after its date of issue, we will: (1) restrict its circulation to our own employees; and (2) use all
reasonable precautions to prevent the disclosure of its contents to any other persons or organizations.
We may, however, make this report available to any subsidiary company in which we hold more than half
interest or to any parent company that holds more than a half interest in our firm. We may also use or
disclose any information in this report that is public knowledge, that was already in our possession before
receipt of the report, or that comes to us from third parties independently of this report.

[JEnglish Version [JPortuguese Version

Choose one of the options above. The price of this report is US$1,650. Subscription prices do not include
sales tax. (NJ add 7% sales tax.) Kline will invoice us for the total amount, and we will pay this invoice
within 15 days of receipt. We understand that this agreement is fully binding on the corporation and non-
cancelable.

We have completed and signed this subscription agreement. Please indicate your

acceptance of this subscription by countersigning and returning one copy for our Send invoices to:
files.
COMPANY NAME
SIGNATURE DATE TITLE
NAME ADDRESS
TITLE
E-MAIL E-MAIL
PHONE PURCHASE ORDER #
Kline use only:
ACCEPTED
SIGNATURE
NAME
TITLE
DATE
=
METHOD OF PAYMENT: I:lSend invoice I:I VISA I:l @
Card #: Exp. Date: Name (as it appears on the credit card):

Signature (for credit card authorization):

Fax the signed agreement to +1-973-435-3395
or e-mail to Lisa_Carnevale@KlineGroup.com
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