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Mood-Enhancing Foods and Beverages:
The "Fun" in Functional Foods

As food scientists and marketers strive to infuse new ideas and incorporate new benefits, the focus of the
functional foods industry is widening beyond the traditionally offered physiological functional benefits. In this
context, functional foods and beverages that stimulate mental and emotional wellness emerge as an
interesting market extension. Such food and beverage products are classified as mood-enhancing foods.
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and beverages and their ingredients?
Innovation: Where is the innovation in this double-digit growth segment?

The future: What are the opportunities, challenges, and key factors for
success?
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insights and recommendations, they are
designed to help executives develop timely

strategies to maximize business opportunities.

Kline is a worldwide consulting and research
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Reasons to Buy this Report

m  To identify keys to success in this emerging product category

management consulting and market research
= To understand the drivers of this trend and the consumer motivations for | eeqs of organizations in the chemicals,

purchasmg in different countries materials, energy, life sciences, and consumer

products industries for nearly 50 years. For
Report Contents more information, visit www.KlineGroup.com.
Kline Insights
This section analyzes the opportunity gaps in the global marketplace, examines lessons learned from some
companies, identifies key factors for success, and summarizes Kline's point of view on this emerging sector of
mood-enhancing foods and beverages.

Market Overview and Dynamics
This section provides an overview of significant developments in Japan, Western Europe, and the U.S., including:
m  Market dynamics: market characteristics in key countries

m  Factors influencing the business: key demand drivers, areas of research, and more
m  The mood-food connection: What emotional/mental effects are being augmented by science, and how
m  Regulatory issues of note

Competitive Landscape
m  Brief profiles of leading competitors in the global market

m  Brand and product descriptions
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Subscription Agreement

Please enter our order for your Kline FlashPoint report titled Mood-Enhancing Foods and Beverages: The
"Fun” in Functional Foods. The standard subscription includes unlimited online access to the report contents via
MyKline.com and a downloadable pdf file of the report.

To protect our investment in this report and that of other subscribers, we agree that, for a period of one year after its date
of issue, we will: (1) restrict its circulation to our own employees; and (2) use all reasonable precautions to prevent the
disclosure of its contents to any other persons or organizations. We may, however, make this report available to any
subsidiary company in which we hold more than half interest or to any parent company that holds more than a half interest
in our firm. We may also use or disclose any information in this report that is public knowledge, that was already in our
possession before receipt of the report, or that comes to us from third parties independently of this report.

The price of this report is US$2,500. Subscription prices do not include sales tax. (NJ add 7% sales tax.) Kline will invoice
us for the total amount, and we will pay this invoice within 15 days of receipt. We understand that this agreement is fully
binding on the corporation and non-cancelable.

We have completed and signed this subscription agreement. Please indicate your acceptance of

this subscription by countersigning and returning one copy for our files. Send invoices to:
COMPANY NAME
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NAME ADDRESS
TITLE
E-MAIL E-MAIL
PHONE PURCHASE ORDER #
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TITLE
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Signature (for credit card authorization):
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