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Why Buy this Report?
Kline FlashPoint reports strike a valuable balance between strategic perspective 
and detailed analysis.* The primary and secondary research was conducted by
Kline consultants in China who know the industry and the local markets well. 
You will get:

■ High-level insights on current business challenges and opportunities 

■ Practical recommendations based on local knowledge of the evolving 
Chinese market 

■ Specific competitive strategies for winning market share and building a 
strong brand

■ Real-world examples and analysis of strategies employed by 
major domestic and multinational players 

Report Contents
Kline Insights 
This section assesses the important changes taking place in the Chinese
automotive lubricants market, identifies the actions that need to be taken by
different types of market participants, and provides keys to success. 

Market Overview 
This section summarizes consumption by market segment and by lubricant type and lists the growth drivers.

Key Developments in 2006
This section reviews the significant changes in a tumultuous year from an insider's perspective, with an eye on how they
will affect the future competitive landscape for the industry.

Historical Trends and Future Dynamics
This section discusses evolving trends in consumption, market share, and available products with historical and forecast
market data.

Competitive Strategies
Four winning strategies to create added value are reviewed, including how to build a winning brand in this complex
market.

* More detailed research on China's automotive and industrial lubricant markets will be provided in Kline's in-depth report The Chinese Lubricants Market 2007: 
Analysis and Opportunities, to be released in 2008.

The Automotive Lubricants Market in China:
Market Overview and Winning Strategies

China's automotive lubricants industry is facing various pressures: in raw material cost, availability, quality,
regulation, and competition. While from the outside it would appear that China's automotive lubricants market
has experienced respectable but uneventful growth over the past few years, market insiders know that it has
been going through a tremendous storm since 2006. The Chinese lubricants market has now reached a
milestone and is facing new challenges for the future.

This report provides high-level insights on business opportunities as well as strategies for competing in this
dynamic market. It first gives an overview of the domestic automotive lubricants market in 2006 and its
related industry landscape. It also introduces scenarios and competitive strategies with relevant examples to
help capture surplus value from customers, suppliers, distribution channels, and competitors.
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Subscription Agreement

Please enter our order for your Kline FlashPoint report titled The Automotive Lubricants Market in China:

Market Overview and Winning Strategies. The standard subscription includes unlimited online access to the report

contents via MyKline.com and a downloadable pdf file of the report. 

To protect our investment in this report and that of other subscribers, we agree that, for a period of one year after its date

of issue, we will: (1) restrict its circulation to our own employees; and (2) use all reasonable precautions to prevent the

disclosure of its contents to any other persons or organizations. We may, however, make this report available to any

subsidiary company in which we hold more than half interest or to any parent company that holds more than a half interest

in our firm. We may also use or disclose any information in this report that is public knowledge, that was already in our

possession before receipt of the report, or that comes to us from third parties independently of this report. 

The price of this report is US$6,000. Subscription prices do not include sales tax. (NJ add 7% sales tax.) Kline will invoice

us for the total amount, and we will pay this invoice within 15 days of receipt. We understand that this agreement is fully

binding on the corporation and non-cancelable.

We have completed and signed this subscription agreement.  Please indicate your acceptance of
this subscription by countersigning and returning one copy for our files. Send invoices to:
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Please fax signed agreement to +1-973-435-3395 FO706
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