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Why Buy this Report?

� To identify the key trends and opportunities in this emerging product sector

� To view green cleaning within the broader context of environmental sustainability

� To benchmark current efforts relative to industry standards and market expectations

� To examine industry players within the context of aligning with channel partners that share 

a commitment to marketing eco-friendly products and systems and promoting sustainability  

Topics Covered

Kline Insights and Keys to Success
As with all Kline FlashPoint reports, the Kline Insights report section is the product of

deliberation from an international team of experts and includes an opportunity assessment, keys

to success, and Kline's viewpoint and recommendations.

Market Dynamics
The report explores channel leadership, including the potent influence of Wal-Mart, household

and away-from-home initiatives related to green cleaning and other elements of sustainability

initiatives, and the role and influence of advocacy groups and associations.

Acquisition Opportunities 
While industry participants can build and sustain eco-friendly cultures on an internal basis, acquisitions of companies that have embraced

sustainability have the potential to infuse organizations with a greater commitment to and awareness of green cleaning.

Substitute Products and Sustainability
Companies in an industry may compete against substitute products or services that typically perform the same function, and this can impact

industry profitability and sales.

Promoting Sustainability and Quantifying the Benefits of Green Cleaning 
Proactive companies don't just market eco-friendly products and services and implement environmentally friendly manufacturing practices.

These firms also exhibit channel leadership, promoting greener processes and educating end users.
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Green Cleaning Products:
A Significant Element of Environmentally Sustainable Solutions

This report examines the market for green cleaning products in the United States, both for the household and away-
from-home arenas. It addresses green cleaning within the broader context of environmental sustainability and
explores current market dynamics. It identifies key issues for companies to contemplate, whether they are entering
the cleaning and maintenance products business or attempting to invigorate current sustainability programs. 

The primary emphasis of this report is cleaning chemicals, but the subject matter addresses the broader business of
cleaning and maintenance products, including paper, plastic, and cleaning equipment.

For marketers of consumer and commercial cleaning products, this is a new era of sustainability. Cleaning companies
must prepare for heightened consumer and user awareness regarding environmental sustainability and the
implications that their products and services present to the future good of the planet. Sustainability is not a fad; it
is a new imperative that will itself carry on into the future.

Each report in the KKlliinnee  FFllaasshhPPooiinntt  SSeerriieess

explores an emerging industry issue or market

development. Forward-looking and rich in

insights and recommendations, they are

designed to help executives develop timely

strategies to maximize business opportunities.

KKlliinnee  is a worldwide consulting and research

firm dedicated to providing the kind of insights

and knowledge that helps companies find a

clear path to success. The firm has served the

management consulting and market research

needs of organizations in the chemicals,

materials, energy, life sciences, and consumer

products industries for nearly 50 years. For

more information, visit www.KlineGroup.com.
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Subscription Agreement

Please enter our order for your Kline FlashPoint report titled Green Cleaning Products: A Significant Element

of Environmentally Sustainable Solutions. The standard subscription includes unlimited online access to the

report contents via MyKline.com and a downloadable pdf file of the report. 

To protect our investment in this report and that of other subscribers, we agree that, for a period of one year after its date

of issue, we will: (1) restrict its circulation to our own employees; and (2) use all reasonable precautions to prevent the

disclosure of its contents to any other persons or organizations. We may, however, make this report available to any

subsidiary company in which we hold more than half interest or to any parent company that holds more than a half interest

in our firm. We may also use or disclose any information in this report that is public knowledge, that was already in our

possession before receipt of the report, or that comes to us from third parties independently of this report. 

The price of this report is US$5,000. Subscription prices do not include sales tax. (NJ add 7% sales tax.) Kline will invoice

us for the total amount, and we will pay this invoice within 15 days of receipt. We understand that this agreement is fully

binding on the corporation and non-cancelable.

We have completed and signed this subscription agreement.  Please indicate your acceptance of
this subscription by countersigning and returning one copy for our files. Send invoices to:

ACCEPTED

SIGNATURE

NAME

TITLE

DATE

Kline use only:

Please fax signed agreement to +1-973-435-3395 FO704

METHOD OF PAYMENT: Send invoice

COMPANY

SIGNATURE                                                                                                               DATE

NAME

TITLE

E-MAIL

PHONE

NAME

TITLE

ADDRESS

E-MAIL

PURCHASE ORDER #

Card #:                                                                                                 Exp. Date: Name (as it appears on credit card):

Signature (for credit card authorization):
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