NOW AVAILABLE

Household Cleaning
Products USA 2006

For over 40 years, the most authoritative and
comprehensive annual source of information on
the household cleaning products industry, covering:

B Industry trends

B Market size and shares

m Company and brand sales
B New product activity

B Retail distribution

B Advertising expenditures
B Five-year forecasts

Published: July 2007

oKline

and COMPANY

www.klinegroup.com



Household Cleaning Products USA 2006

\ Report Outline

Household Cleaning Products USA 2006 is an extensive industry resource used widely by marketing and other
executives for competitive analysis, market investigation for new products, and business planning.

1. INTRODUCTION

2. EXECUTIVE SUMMARY

An executive briefing covering developments in 2006, the impact of key trends and issues in the household clean-
ing products business, and their future implications for industry participants.

3. INDUSTRY ANALYSIS

A summary of industry developments in 2006 and a five-year forecast.
B Market overview

Companies

Selling and distribution

Advertising and promotion

Private-label activity

Outlook to 2011

4. PRODUCTS

Pertinent information and insightful analysis of 23 major categories, including category trends and developments;
manufacturers' 2006 sales; sales and market shares for leading brands; new product activity; sales by retail chan-
nel; private-label sales; promotion; and outlook to 2011. The product categories covered are shown in Table 1.

5. MAJOR COMPANIES

Profiles for 14 major companies, including company activities; sales by product category and brand in 2006, and
related analysis; recent developments including acquisitions and new products; corporate overview; and outlook to
2011. The major companies covered are shown in Table 2.

6. MINOR COMPANIES

Brief profiles of 72 smaller marketers of household cleaning products. Profiles include descriptions of companies'
business, locations, sales for 2005 with estimates for 2006, major brands, new product activity, distribution, and
ad spending.

7. ADVERTISING

Media spending for 2006 is provided for each of the product categories and major companies.

8. MARKET WATCH BULLETIN

The Market Watch Bulletin contains information on new product introductions, acquisitions and divestitures, and
company developments for the 2006 calendar year.
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Table 1. PRODUCT CATEGORIES

DEODORIZERS AND DISINFECTANTS DISH CARE
m Air fresheners m Automatic dishwasher detergents and rinse aids
m Carpet deodorizers ® Light-duty liquid detergents

m Disinfectants
MULTIPURPOSE AND SPECIALTY CLEANERS
LAUNDRY CARE m All-purpose cleaners

m Bleaches and laundry boosters B Bathroom cleaners and mildew removers
m Fabric softeners m Drain cleaners
® Fine-fabric washes m Fabric treatments
B Laundry detergents m Glass cleaners
B Prewash stain removers m Rug and upholstery cleaners
m Other (starches and sizings, m Scouring cleansers

water conditioners) m Scouring pads

m Toilet bowl cleaners

POLISHES AND WAXES m Other (ammonia, metal polishes, oven cleaners)

® Floor care products
m Household polishes and dusting aids

Table 2. MAJOR COMPANIES
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Report Format

The standard subscription includes one hard
copy, the report contents in pdf format, and
unlimited online access to the report con-
tents through KlineOnline.com for members
of the subscribing company. Additional hard
copies will be made available for a nominal
fee.

HCP Online includes both textual and tabular
data and features searching and export capa-
bilities, enabling users to search for specific
companies and brands. Most importantly,
subscribers to HCP Online can access multi-
ple years of data (2001 through 2006).
Benefits of our Web-based product include
ease of accessibility; multiple user access;
increased timeliness; the ability to search;
and access to historical data.

Consultation

Subscribers are entitled to one day of consul-
tation time to be used during the subscrip-
tion year. This time can be used for strategic
planning assistance or to explore specific or
related industry information not covered in
the program.

Methodology

The most important source of information for
the study is over 100 personal interviews
conducted with household cleaning products
companies, retailers, suppliers, and industry
associations. This is supported through

a rigorous search of secondary information
plus a full-time, dedicated effort to the quality
and delivery of this report.

Forecasts in this report were generated with
Kline’s FutureView Analytical Forecasting
Model. With the enhanced forecasts, sub-
scribers can see how adjustments in the
assumptions behind the forecasts can bring
about different outcomes.

Consulting Capabilities

Through individual client projects, Kline's
Consumer Group has assisted clients in mak-
ing better business decisions regarding the
household cleaning products industry since
1964.

Competitive intelligence
Acquisition and divestiture support
New business development
Profitability/financial analyses

"
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Table 3

PUBLICATION SCHEDULE

1st Quarter 2007: Market Watch Bulletin; Minor Companies; Preliminary Products sales data
2nd Quarter 2007: The Products; Major Companies

3rd Quarter 2007: Advertising; Industry Analysis; Executive Summary

We offer a wide range of custom consulting Complementing our consulting practice are

services, including: other syndicated services offered by Kline,
including:

m Strategic analyses

® R&D benchmarking Home Fragrances USA

= Manufacturing economics Competitor Cost Structures

B Perceptual research

Nonprescription Drugs USA

Of unique benefit to our clients are our global Janitorial and Housekeeping Cleaning
capabilities and expertise in such related Products

industries as personal care products, house-

. . ® Food Service Cleaning Products USA
hold cleaning products, and raw materials. In
addition, Kline uses a multidisciplinary m  Food Processing and Industrial Cleaning
approach to ensure that all knowledge, facts, Products USA
and logic that can affect a project are inte- B Global Cosmetics & Toiletries

grated into and considered in the final out-
come. This expertise allows us to identify
potentially attractive opportunities and formu-
late sound strategies for our clients.
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Subscription Agreement

Please enter our subscription to your comprehensive study HOUSEHOLD CLEANING PRODUCTS USA 2006. The
standard subscription includes one hard copy of the report, online access to the report contents via KlineOnline.com, pdf
files of the report sections, and one day of consultation time to be used during the subscription year. Expenses related to
any travel made at the request of the subscriber are to be reimbursed by the subscriber. Additional hard copies are avail-
able for a nominal fee.

To protect our investment in this report and that of other subscribers, we agree that, for a period of three years after its date
of issue, we will: (1) refrain from reproducing or copying this report in whole or in part by any means; (2) restrict its circu-
lation to our own employees; and (3) use all reasonable precautions to prevent the disclosure of its contents to any other
persons or organizations. We may, however, make this report available to any subsidiary company in which we hold more
than half interest or to any parent company that holds more than a half interest in our firm. We may also use or disclose
any information in this report that is public knowledge, that was already in our possession before receipt of the report, or
that comes to us from third parties independently of this report.

Kline & Company, Inc. similarly agrees that it will use all reasonable precautions to prevent the disclosure of the contents
of this report to any persons or organizations other than subscribers for three years after its date of issue.

We understand that HOUSEHOLD CLEANING PRODUCTS USA 2006 is available only by subscription.
Subscription prices do not include sales tax. (NJ add 7% sales tax.) You will invoice us for the total amount, and we will pay
this invoice within 15 days of receipt. We understand that this agreement is fully binding on the corporation and non-can-
celable. Domestic ground shipping within the United States is included in the subscription price. Overnight and internation-
al shipping fees are optional and will be added to the total amount.

We have indicated our subscription preferences on the following page.

We have completed and signed this subscription agreement. Please indicate your acceptance of

this subscription by countersigning and returning one copy for our files. Send invoices to:

COMPANY NAME

SIGNATURE DATE TITLE

NAME ADDRESS

TITLE

E-MAIL E-MAIL

PHONE PURCHASE ORDER #
Shipping address (if different than billing address): Kline use only:

NAME ACCEPTED

TITLE SIGNATURE

ADDRESS NAME

TITLE

E-MAIL DATE
METHOD OF PAYMENT: [ Send invoice O O e O S
Card #: Exp. Date: Name (as it appears on credit card):

Signature (for credit card authorization):

oKline

oy Please fax signed agreement to +1-973-435-3395 ClASe



SUBSCRIPTION OPTIONS AND RATES

Household Cleaning Products USA 2006

Subscription price

$27,000

Additional hard copies:

@ $500 each =

Subtotal

7% sales tax (NJ only)

TOTAL

NOTE: All prices in U.S. funds.
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The Kline Group

USA

Kline & Company, Inc.
Overlook at Great Notch

150 Clove Road, #410

Little Falls, NJ 07424-0410
Phone: +1-973-435-6262

Fax: +1-973-435-6291

E-mail: consult@klinegroup.com

EUROPE

- . Kline Europe, S.A.
A SRRty T 1 Avenue Gribaumont
o Y B-1150 Brussels
) G, RO Belgium

b ¥ Phone: +32-2 770-4740

Y e Fax: +32-2 770-9440
i Kt E-mail: consult@kline-europe.com

JAPAN

Kline Japan Ltd.

Phone: +81-3 3242-6277

Fax: +81-3 3242-6278

E-mail: consult@klinejapan.com

CHINA

Kline Asia

Phone: +86-21 5382-6677

Fax: +86-21 5383-3889

E-mail: consult@kline-asia.com

INDIA

Kline India

Phone: +91-124 454-6100

Fax: +91-124 454-6122

E-mail: consult@kline-india.com

BRAZIL
Factor de Solucgao
Phone: +55-11 30797843
+55-11 30790792
Fax: +55-11 30796197
E-mail: srebelo@factordesolucao.com.br

www.klinegroup.com

Bucharest [ | Chicago | Dubai [ Houston [ | Istanbul

Krakow [ | Milan [ Philadelphia | Prague

oKline

and COMPANY



