


gredients such as botanical actives,
enzymes, proteins, and vitamins
that offer antioxidant benefits and
that are formulated and marketed
specifically as beauty aids.”

Kline & Co. estimates that the
combined nutricosmetic market
in Europe, Japan, and the United
States is $1.5 billion. However, U.S.

nutricosmetics market, simply
because they have more expe-
rience with the product format
and distribution channels for
ingestible products. However,
for any manufacturer planning
to cross the boundary into nu-
tricosmetics, a number of fac-
tors need to be considered for
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sales of nutricosmetics (5% of the
$1.5 billion) lag behind Europe’s
and Japan’s. The nutricosmetics
sold in the United States tend to
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success:

« The ability to support a product
through the regulatory process.

focus on key issues such as antiag-
ing, skin whitening, hair regrowth,
and hair-loss management.

The current regional disparity in nutricosmetic sales is
largely cultural. American consumers tend to be more inter-
ested in products that provide instant results, and therefore
may tend to seek out topical products that they feel have direct
results. By contrast, consumers in Japan have a long tradition
in consuming beneficial foods. However, there are some U.S.
nutricosmetic success stories, such as Frutels’s confection-
ary products, which offer acne solutions, and Dove’s Beautiful
chocolate bars.

the cosmeceutical industry.

Currently, food, beverage, and supplement manufactur-
ers may have an easier time finding opportunities in the

A breakdown of the most popular specialty ingredients in

« The development and promo-
tion of a scientifically proven
product.

« A user-friendly product format that is in line with the
health issue being addressed.

« A communication strategy revised to accommodate spe-
cific regions and target demographics.

Anna Ibbotson is the chemicals and materials in-
dustry manager at Kline & Co. (Little Falls, NJj). Kline
& Co. is a worldwide consulting and research firm
dedicated to serving organizations in the chemicals,
materials, energy, life sciences, and consumer prod-
ucts industries.
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